What's interesting is that we were
visited by people from all over the world
- Sri Lanka, Greece, Cyprus, Turkey and
even Australia and New Zealand.
Thanks to such initiatives like the
WorldFood Warsaw fair, we can learn
about the diversity of many cuisines from
the entire world and share it with others.

Kevin Aiston
Celebrity Chef,
British Polish Chamber of Commerce

Location

Warsaw, Poland
Frequency

Annual
Dates

10 – 12 April 2018

Meet Poland’s food and
drink buyers, face-to-face,
in one location, when they
are actively sourcing and
purchasing products like
yours.
Talk to us about exhibiting
at WorldFood Warsaw.

5 Reasons
to make Poland
your next new
Food & Drink
market

Imports of key food
and beverage products
on the rise in Poland:
• Poultry meat – 21% increase
• Milk, cream and ice cream –
14% increase
• Cheese and curd – 12% increase
• Sheep meat – 40% increase
• Beef – 9% increase
• Fish and crustaceans –
6% increase

Polish spending on food and drink is set to rise – Food retail
is already a $52 billion market in Poland. Now, spending on food
is expected to hit $62 billion by 2020, thanks to rising income levels,
diversifying tastes and rising import levels.
Poland’s food imports total in the billions – Polish imports of food
and drink products float between $20-24 billion annually. They are
expected to exceed $25 billion by the end of 2017.
Poles tastes go international – More of Poland’s population is
travelling overseas than ever before – and returning with a taste for
foreign cuisines.
Innovation: a hot topic for Polish consumers – 32% of all new product
launches happen in Poland. As more Poles head abroad, the nation’s
population is keen to try new taste combinations, experimental
flavours and products that offer something new.

Organised by

www.worldfood.pl

Accompanying Events
Other key events held
as part of WorldFood Warsaw include:

Retail Centre

A dedicated area where exhibitors can hold direct meetings
with representatives from Poland’s retail and distribution
chains as well as restaurateurs.

Conference Programme

Get answers to your questions about the opportunities and
challenges in the domestic food and drink market.

Culinary Show

Watch live cooking shows hosted by local
and international chefs, and enjoy wine tasting.

Event Statistics

Visitors’ Key Areas of Interest

4,738 Visitors
300 Exhibitors
7 National Groups
24 Countries Represented
3,000 m2 Net Exhibition Space
5th Edition

Organic and healthy foods
Grocery
Delicatessen
Confectionery and bakery products
Fruits and vegetables
Alcoholic beverages
Food ingredients
Non-alcoholic beverages
Meat and poultry
Tea and coffee
Fish and seafood
Fats, oils and sauces
Frozen and convenience foods
Dairy products
Canned food
Baby food

40%
33%
25%
24%
22%
20%
18%
18%
17%
16%
12%
12%
12%
11%
11%
11%

Top Participating Countries
Poland
United Kingdom
Cyprus

www.worldfood.pl

Mexico
Ukraine
Latvia

www.food-exhibitions.com

Italy
Thailand

